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WangXian Net, China’s first insurance website with the online insurance 
application function， was founded in March, 2000. The network insurance marketing 
in China has developed for more than 10 years since its establishment. Although the 
insurance network marketing in China has great potential, its development result is 
unsatisfactory. It is still at an early stage.     
 
This paper introduces the main characteristics of insurance network marketing 
and business models of websites. Some mainstream network marketing theories are 
applied to the insurance industry and comparisons are done to compare the basic 
situations of the insurance network marketing at home and abroad. The paper also 
introduces the innovation diffusion theory framework to analyze the interior factors 
affecting the development of insurance network marketing industry. At the same time 
it also takes exterior factors, such as market and law, into consideration. Finally it 
introduces some specific strategies and promotion methods of network insurance 
marketing in the case of website A, such as email marketing, search engine marketing 
and microblog marketing. 
 
This paper finds that: (1) the email marketing, search engine marketing and 
microblog marketing in insurance network marketing have their own advantages. 
They should be used comprehensively to better promote the insurance network 
marketing. (2) The related legal system of the current insurance network marketing is 
not perfect. The legal effects of network contract, customer privacy and third party 
insurance agent license remain to be further clarified by laws and regulations. (3) The 
Oligopoly insurance market structure is not good for the development of insurance 
industry network marketing. But relevant data shows the decline of   market 
monopoly, and insurance companies also hope to use the network marketing channels 
to increase firm competitiveness. (4) Relative advantage, compatibility, complexity, 















insurance network marketing in certain degrees. Among them relative advantage and 
compatibility play more important roles. The relative advantages of insurance network 
marketing are obvious. But its weak compatibilities in law, company organization and 
concept reduce the effects of these relative advantages in a large degree. (5) In China 
there is only a small percent of people adopting insurance network marketing. But the 
absolute number is still considerable due to China’s large population. Furthermore, 
with China’s fast development, the rapid popularization of Internet and people’s 
increasing consciousness towards insurance, the age of the Internet users and 
policy-holders will be flattened, resulting in the increasing market potential of 
insurance network marketing. 
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第 1 章 绪论 
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民增长和普及率进入了相对平稳的时期。据 CNNIC 第 31 次《中国互联网络发展
状况统计报告》，截至 2012 年 12 月底，我国网民规模达到 5.64 亿，全年共计
新增网民 5090 万人。互联网普及率为 42.1%，较 2011 年底提升 3.8%。从数据来
看，两项指标均延续了自 2011 年以来的增速趋缓之势。我国手机网民数量快速
增长。数据显示，2012 年我国手机网民数量为 4.2 亿，年增长率达 18.1%，远超
网民整体增幅。此外，网民中使用手机上网的比例也继续提升，由 69.3%上升至
74.5%，其第一大上网终端的地位更加稳固。 
另外，《报告》显示，截至 2012 年 12 月，我国网络购物用户规模达到 2.42
亿，网络购物使用率提升至 42.9%。与 2011 年相比，网购用户增长 4807 万人，
增长率为 24.8%。在网民增速逐步放缓的背景下，网络购物应用依然呈现快速的
增长势头。团购领域数据显示，我国团购用户数为 8327 万，使用率提升 2.2%达
























到 590.5 亿，渗透率将达到 2.6%。①保险电子商务日益成为重要的营销渠道和新
的业务增长点。 
1.2 研究目的 

















国外对网络保险的相关研究大致可分为以下 4 个方面： 
（1）从保险的营销渠道进行研究的。 
Sandford(2000)提出电子商务的环境是保险业新的营销渠道，Klauber(2000)
                                                 
① 艾瑞咨询. 2012年中国保险电子商务在线保费收入规模达39.6亿元.                       
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